WHAT’S YOUR
BRAND STORY?

Brand Story
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BRAND
STORY

Powerful brands tell compelling stories about who they are,
what they stand for, what they believe in and what they
do better than anyone else.
Behind every strong brand is a forward-thinking business
that upholds its value and relevance at every turn by
evolving and engaging with its audience.
Brand Story uncovers the insights, the direction, the
messaging and the optics that are the foundation of
every hard-working, high value brand.
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P H ASE O N E: TH E INS IGH TS

BRAND
DISCOVERY
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Achieve a crystal-clear vision of your brand’s
status, challenges and opportunities with
Brand Discovery.
We take a deep dive into brand
perception, researching your audience,
your competitors and your market to
uncover valuable insights that inform
the strategy for your brand.

OU R A PPR OACH:

Research
We explore all relevant avenues to build a clear and unequivocal picture of your
organisation and the environment in which it works, from a range of perspectives.

Customer profiling
We identify who your target market is, how they make decisions, where their
loyalties lie, how strong those loyalties are, how stable (or volatile) your customer
base is, and how emerging technology and competitors impact those customers.

Customer / user journey
Let’s take a walk in your customers shoes to understand their interactions with
your brand to see how a better experience can be designed.

Stakeholder workshops
Gain a comprehensive perspective of where the branding needs to go, from those
who matter most — your stakeholders.

Agency brainstorm
Armed with our research insights, we ask the right questions from different
perspectives to create ideas that solve problems.
CASE STUDY

Defining a brand story for Geelong Bank
Read more about the Brand Discovery process
READ MORE

Brand Story

P H ASE T WO: TH E FRAM E WO RK

BRAND
STRATEGY
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Establish a solid framework and the right
direction for your brand with Brand Strategy.
We leverage our findings from Brand
Discovery to identify opportunities,
address challenges and instill essential
building blocks that cement your brand’s
value and positioning.

OU R A PPR OACH:

Problem solving
We outline what’s standing in the way of your brand’s progress and
address how to best solve it.
Brand pillars
Defining your principles and values — what your brand stands for, what
it’s made of, what drives it and the people who work for it — will underpin
everything you do as a brand. We help you get it right.
Brand positioning
Working out where you stand as a brand helps maximise your value,
relevance and difference for your customers. We help you create a space
that resonates with those who your brand is designed for
Brand promise
We help you tell your audience what your purpose is, your commitment to
them and what they can expect during an experience with your brand.
Value proposition
We define why your customers need your brand and how it adds value to
them by improving their life or experience.

CASE STUDY

Defining a brand story for CBRE
Read more about the Brand Strategy process
READ MORE
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P H ASE T H RE E: TH E S O UND & VIS IO N

BRAND
CREATION
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Your brand’s look, feel, voice and personality
are brought to life in Brand Creation.
From logo and imagery to naming and
messaging, we design and tell the story
of who your brand is and the promise it
delivers to the people who value it.

OU R A PPR OACH:

Brand identity
We create a unified family of assets that encompass every aspect of your brand
and how you use it. By designing the right brandmark or logo and choosing the
right colours, design, typography, illustration, we create a memorable brand that
stands out to your audience.
Brand voice and tone
How you communicate with your customers, the language and tone you use must
be a consistent and genuine fit of your brand’s personality. We establish the right
balance between what you need to say and what your audience wants to hear
in a way that’s human, friendly and real.
Brand guidelines
Protecting the value and integrity of your brand is a non-negotiable. Brand
guidelines establish some hard and fast rules, some recommendations and some
creative applications. It’s an essential tool not just for your branding and marketing
departments and suppliers, but also your company as a whole.
Brand narrative
We bring your brand pillars to life through words and set the tone for everything
you do as a brand, from your values and positioning to your brand promise.
A powerful brand with a unique, engaging and memorable story helps turn your
audience into brand champions.

CASE STUDY

Defining a brand story for Mercer
Read more about the Brand Creation process
READ MORE

Content strategy
Meaningful, relevant content should meet both the needs of your business and
your audience. From concept to campaign delivery, we shape the words that
connect with the people who matter.

“Kinc was instrumental in helping us realise our
vision for Geelong Bank and taking it in the new
direction that we needed to go as a business.
Right from our first meeting, the Kinc team
deeply understood our business, our
community, our challenges and expertly
navigated the right solution.
From managing the focus groups and
interviewing our internal teams, to creating
beautiful brand concepts and market testing,
the Kinc team delivered high level and
detailed thinking with creativity, diligence
and responsiveness.
The feedback our brand is overwhelmingly
positive and has opened us to new markets and
opportunities. We’re excited and very pleased
to continue our brand journey with Kinc.”
— Vivien Allen, CEO Geelong Bank
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